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The exact size is 2x8xl\ inches. Weight nearly 10 oz. 


TAK SIGV MARKER is practical in orn way, and being made of the best material will 
last a lifetime. The above engraving shows the set of FIFTY Ye inch rubber type (capital letters, figures, 
ornaments, etc.) packed in a strong box with self-inking pad, and ready for use. 


IT IS INDISPENSABLE 


to merchants in all lines of business and can be used in hundreds of ways in making Signs, Show 
Cards, Price Tickets, Bulletins, Marking Boxes, Printing on any flat surface, etc., saving time and 
money nad pares for itself almost every 

time it is used. Sets selling at $3.00 and up. —————— — — — — — — <> 
wards will a ne + wd work, while this es / 

costs practically nothing, being sent prepai | Y ‘ 
with ozones subscription to THE SMOKER'S g & g 
MAGAZINE at §:.25. This unheard of offer ~~ 4 
is made simply toincrease the circulation ] 6s 

of the magazine, which will be found interesting 99 : 
and of great value to every man who make D $ 
handles or smokes cigars. THE SIGN MARKER 4 

is not sold nor sent C.O.D.—it is FREE, and i 

there is but one way tein it, and that is to ¢ 

subscribe to THE SMOKER’S MAGAZINE ] 1 0 C | G A R 

for one year at $1.25, and one will be sent pre- e 

paid upon receipt of subseription, Guaranteed a - ge <p <q ge ~~ ge ge ee ee 


exactly as represented in every particular or 
money refunded without question. Lou run Those eee ae yt Rhy 


P no risk ! actual size. The many artistic and catchy combinations are ua- 


Please limited, and the work cannot be excelled by a sign writer or printer, 
send us Pos- . 
tal or Express Order, New York Draft or ac. stamps in registered 
) letter for $1.25 and your subscription for one ~~ will be entered 


and a sign marker sent you promptly. Make local checks for $1.3 


—they cost us roc. for collection. Stamps or money in unregister 
letters at sender’s risk. This offer is open to old subscribers as 
; v well as new—send in your order and have your subscription ex- 


tended one year. 
Every man can realize the great walue of this offer, and 
should take advantage of it at omce. Don't delay—send your order to-day—NOW IS THE TIME 


The Tobacconist Publishing Co., 


149 CHURCH ST., (El t 
ALDRICH BUILDING | toa CHANBERS ST. a.” 
32 WARREN ST.@ag PR" 
Telephone 2496 Cortiandt. NEW LYORK. 


REPRESENTATIVES WANTED. 





Please mention. THE SmoKeR’s Macazine to advertisers. 
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WARNING NOTICE 


TO ALL 
Box Makers, 
Label Makers, 
Cigar Dealers and 
Cigar Manufacturers. 


this jo Ouse Be 








WARNING NOTICE. 


WE hereby give notice to all manufacturers 

and dealers in cigars, label-makers and box-makers, 
and others interested, that we are the sole and exclusive owners of 
the “BULL DOG” title and symbol of a “BULL DOG” asa 
trademark or distinguishing mark for cigars. 

Several infringements upon our property rights in this respect 
have lately arisen, and we have been compelled to take legal pro- 
ceedings against infringers to compel a discontinuance of such 
illicit traffic. In justice to our trade and to ourselves, we will be 
compelled to and shall vigorously prosecute to the fullest extent of 
the law, all infringements or imitations of our well-known trade- 
mark, consisting of the representation of a “BULL DOG” and 
the title “BULL DOG,” or any infringement thereon in any ° 
form or combination when used in connection with cigars. 

We take this means of giving such notice, and give warning 





that any violation of our stated rights in the premises will be most 





vigorously prosecuted, without further notice. 








July 27, 1904. 


WISE & LICHTENSTEIN, Counsel, JOHN W. MERRIAM & CO. 


Lord’s Court Building, ‘‘At the Sign of the Bull Dog,” 
40 Exchange Place, New York. 185-189 MAIDEN LANE, NEW YORK. 








Please mention THE SMOKER’s MAGAZINE to advertisers. 
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NEW MANAGEMENT 

NEW PUBLICATION OFFICE 
ENLARCED SIZE 

NEW FEATURES 

THE NEW OLD PAPER 


The Smoker's Magazine. 


THE TOBACCONIST’S RIGHT HAND. 


Published by THE TOBACCONIST PUBLISHING CO. 


GEO. N. HOLDCROFT, President S. J. WHITE, Sec’y aud Treas’r 


(149 CHURCH ST. (ELEVATOR 


ALDRICH BUILDING) '02 CHAMBERS ST. 


32 WARREN ST. 
TELEPHONE 2496 CORTLANDT 


NEW YORK. 


HE September Number will be the first issue of THE 
SMOKER’S MAGAZINE in its new form. 


Under the new management no backward step will be 
taken. All the good features distinguishing the publication in 
the past will be maintained, and such improvements as the 
spirit of intelligent progress shall suggest as beneficial and feas- 
ible will be introduced. 


Statistical information, so necessary to an intelligent com- 
prehension of business, by manufacturers and dealers, will be 
made a prominent feature hereafter, and no effort will be spared 
to produce a modern, down-to date tobacco trade paper. 


Greater effort than ever will be made to give the progres- 
sive dealer the best value for his money and thus to offer the 
manufacturer the best vehicle by which to reach the best trade. 


No advance in Subscription rates, $1.00 per year. 


A well known tobacconist says: ‘‘Youk MAGAZINE IS 
WORTH $50 A YEAR TO ME. NO WISE TOBACCONIST CAN 
AFFORD TO BE WITHOUT IT.’’ 


The new series will be worth double the value of the old. 


Read Editorial on Page 14. 
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For the 
Dyspeptic 


Half a t n of Horsford’s 
Acid Phosphate in half a glass of 
water after meals gives perfect digestion. 


Horsford’s Acid Phosphate cures 
nervous and sick headache, the sense 
of oppression, distress and that 
“all gone” feeling. It reaches forms 
of Dyspepsia and Nervous troubles 
that no other medicine seems to touch. 


Horsford’s 
‘Acid Phosphate 


If your druggist can’t supply you, send 25 
cents to Rumeekp CuemicaL Works, Provi- 
dence, R.1., for sample“bottle, postage paid. 





Smoke 


The Finest Quality 








Tobacco 
and 
Cigaret-t.es 





























Manufactured by 


Cameron @ 
Cameron Co. 


INDEPENDENT FACTORY 


Richmond, Va. 








Wanted... 





We want a hustling representative 
for THE SMOKER’S MAGAZINE 1n 
your city, and have a magnificent prop- 
osition for you that will increase your 
regular income largely. 

It is easy work and profitable em- 
ployment, and will take but little of 
your spare time. If you are in the 
trade it will prove an especially attrac- 
tive side line for you; while if you can- 
not take it up, please show this to some 
bright young man and have him write 
us at once for particulars and liberal 
terms. 


149 Church St., New York. 


BT ER ER ee ee 


A Hustler 


| The Smoker's Magazine, 
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Number 2. 


Lessons of Vacation. 


The vacation period will soon 
have run its course. Already a 
goodly proportion of the two and 
four week termers have returned, 
and the end of August will have 
seen the last of these go away. 


a 


It is, perhaps, too soon yet for 
retail trade to expect perceptible 
beneficial results from returned, cus- 
tomers ; because too many will have 
spent their entire available re- 
sources, or more, upon their outing, 
and, with these, it is a case of se- 
vere economy or of “running their 
face’ until financially easy again—a 
double horned dilemna, either 
prong of which were safer for the 
dealer, were avoidance possible. 


& 


But, even if there are those with 
whom Summer trade has been the 
reverse of good, returning custom- 
ers should not be greeted with a 
plaint and a scowl, nor either. 





There is no profit in weeping over 
spilt milk, even if it is milk that 
might have been saved. Most men 
detest tears, particularly from a 
masculine reservoir, and they pre- 
fer to be served with vinegar from 
the household supply. The couplet, 

“Laugh, and the world laughs 

with you; 

“Weep, and you weep alone.” 
never found better application than 
in the case in hand. 

& 

If dull trade has prevailed (of 
which, in some cases, no denial can 
be made), the lesson it has brought, 
‘f-applied, may be only, after all, a 
blessing in the end. The wise man 
by his mistakes organizes victory 
over them. It is only dead men 
and lunatics who cannot profit by 
their own errors and calamities. 


Success has resulted far oftener 
from groping the way out of recog- 
nized error and failure than it has 
come directly from primal inspira- 
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tion or as the result of following out 
plans laid down by hard and fast 
rule. Usually, accidental result is 
the clue to the exact rule and end- 
less discovery. When a man first 
discovers and admits that he has 
been wrong, he has taken his first 
step towards success. 


& 


To be practical: The dealer who 
has suffered from dull trade will, 
if he is wise, consider why it has 
happened, and set about devising 
means to obviate it in future. Let 
him begin, now, to consider means 
to induce his customers to take their 
future vacation supplies along with 
them, as so many of his wide-awake 
competitors have done ahead of him, 
and he will find that he has been 
serving the customer even better 
than himself. He may not be able 
to sell quite enough favorite cigars 
to each customer to last the entire 
outing ; but he can sell them enough 
to make his hold upon them all the 
stronger, when they return, by 
reason of what they were forced to 
patch out with while away. 


& 


Then there are many things that 
may be done in vacation time, by 
dealers, regardless of whether trade 
is good or bad. Every dealer can 
overhaul stock and store, putting 
numerous matters to right. The 
season brings transient trade, not 
equal to the regular trade it takes 
away, of course, and this trade, if 
caught, may be made to serve a 
good purpose. 

s 


There is always stock that has 
lost popularity, or that has never 
attained it, with home trade, and, 
though intrinsically good value, 
it cannot be urged upon that class 
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without risk of offending. Tran- 
sient trade is the wide-awake deal- 
er’s opportunity to turn dead capital 
of this kind into cash. 


Js 


Then various nondescript odds 
and ends may be brought to the 
notice of bargain hunters of all 
kinds, in a dull period, when time 
may be taken and dickering may be 
done, which, in a busy time, because 
of the suspicious impression it 
would create in the minds of buy- 
ers of standard goods, it might be 
unwise to pursue too strongly. 
The time is also opportune to look 
out for profitable substitutes for 
such open brands of goods as price- 
cutting has made utterly unprofit- 
able, and to be ready to make a 
drive on the new goods when trade 
returns to its normal condition. 


& 


Moreover, a general furbishing up 
and re-arrangement of stock and 
premises may be carried out, which, 
if only by contrast with the former 
appearance of things, will give the 
place an air of freshness and enter- 
prise that will be an excellent anti- 
dote to an impression that dull 
times prevailed in their absence, 
likely to be forced on regular cus- 
tomers should they find the picture, 
carried away in their minds’ eye, un- 
disturbed on their return. Vaca- 
tion time need not be altogether a 
time of adversity for the bright 
dealer. 


as 


Fay Templeton asks $20,000 
from the Onarga Sigaret Co., as 
a balm for lacerated feelings re- 
sulting from alleged unauthorized 
use of the actress’ photograph. The 
defendant’s answer to the complaint 
has not yet been made public. 




















The regular jobbers’ rebate is re- 
ported to have been withdrawn by 
the American and Continental To- 
bacco Cos., of this city, from the 
following Philadelphia dealers: F. 
A. Ulrich & Co., 100 Market 
Street; Peter F. Murphy (trading 
as the Penn Tobacco Co.), 612 
Market Street, and Charles F. 
Gross & Co., 1548 Frankford Ave- 
nue. Popular rumor ascribes the 
reason therefor to the fact that the 
firms affected have been selling so 
called independent made goods. 
The other side is mum. 


& 


The usual monthly meeting of 
the Retail Cigar and Tobacco Deal- 
ers’ Association of New York was 
held on August 16, and a commit- 
tee of five—Messrs. Aschner, Gei- 
ger, Geyer, Lane and Marcus—was 
appointed to make arrangements 
for a purely conference meeting be- 
tween the Association and those in 
other divisions of the trade—such 
as leaf dealers, manufacturers and 
jobbers —in sympathy with the 
aims of the Association. 

ed 


Those invited to attend the con- 
ference, which has been set for the 
first regular meeting in October, 
Robert E. Lane announced, would 
be invited solely on the footing of 
guests. Check-books, or pocket- 
books with more than car fare, will 
therefore be a cumbersome super- 
fluity and guests need not hesitate 
to come in light marching order. 

& 

A preliminary report outlining a 
death and sick benefit plan was pre- 
sented, by Chairman Sidney J. 
Freeman, of the Committee on In- 
surance, and, after discussion, it 
was referred back for further con- 
sideration. 
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The proposed amendment of the 
Canadian Inland Revenue law, hav- 
ing for its object the revocation of 
the license of cigar and tobacco 
manufacturers who make the hand- 
ling of their production, solely, a 
condition of securing the regular 
profit on such goods, and which 
amendment passed the House of 
Commons of the Dominion Par- 
liament a day or two before, came 
up for incidental discussion. 


& 


A mistaken conception seems to 
have prevailed about the scope and 
effect of the amendment, which, it 
is openly known, is aimed at the 
American and Empire Tobacco Cos. 
It is the license of the manufacturer 
—without which business cannot 
be carried on, and which is alto- 
gether different from a tax—that 
the Canadian legislation, now in 
progress, proposes to revoke. It 
will not touch dealers, but it will 
close the manufacturers down, or 
shut them up tight, if they disobey 
it. 

as 


Rudolf Seifert, the well known 
Chicago jobber and retailer, has al- 
ways understood the value of utiliz- 
ing current events in window ad- 
vertising. His location on the cor- 
ner of Randolph and La Salle 
Streets is admirably situated for 
effective work of this kind, and the 
war in the “Far East” is proving 
an inexhaustible mine of the rich- 
est material for this purpose. 


a 


At J. Blankenstein’s popular cor- 
ner, 30 Vesey Street, corner of 
Church Street, New York, summer 
trade has been excellent. Sore 
younger dealers should take a leaf 
from the veteran’s book. 
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Hints for Store Window Cards. | 

For a small window or space No. 2. 
where room is a matter of import- Oo O 
ance, No. I may be used to 
advantage. If there is plenty of NO CHEFOO CON THIS TIME. 
space, however, the exhibit may be 
made more effective by procuring a PORT ARTHUR 
new, clean oil can and attaching the FALLEN? 
card to the neck or handle. The 
name of a particular brand of Possibly. But we do not 
cigars (or tobaccco may be sub- guarantee it, nor that this 
stituted for cigars) can be intro- | was 
duced if desired. | ONE OF 

| THE SEIGE GUNS. 
No. 1. 
o * YOU CAN HAVE OUR 
GUARANTEE 





| IN | 
nae eee Paes | That here is where you 


Had Money to Burn. | getthe 2: : 
4 ‘4 M4 N 

save vou? | BEST VALUEIN TOWN 

| In Cigars, Tobacco and 


Invest it in our Cigars. His Sakaats Caaks al ol 




















| -4 ° e . 
Enjoyment en; ak Ss 
WASN’T A MARKER ° 4 
No. 3. 
To the Genuine Pleasure oO O 
our Cigars will give Like IT, DO: YOU? 
TO YOU. “TEs.” 
° ° We knew you would. Had 
you in mind when we got 
it. 


In connection with No. 2 a minia- 
ture gun or cannon should be used ; BEST CIGAR IN TOWN 
the more grotesque the better im- AND IT’S ALL OURS! 
pression it will make. Decorate 


with flags of appropriate size and Come in and make it yours, 
with bunting. If a suitable gun or and you'll like it better still. 
cannon cannot be procured, the 

words “nor that this was one of the 10 CENTS EACH, 
siege guns,” may be withdrawn, _ $4.75 PER BOX OF 50. 








and just a plain card made use of 
for the display. 














For No. 3 a good setting would 
be a sheet of white or colored card- 
board, 24x20 inches, with a space 
the exact size of a box of cigars 
cut neatly out of the centre. Make 
a wooden frame the depth of the 
cigar box, but not quite the full 
dimensions of the cardboard, which 
should be secured to the frame, as 
a cover ; fasten a slat beneath to act 
as a support for the box of cigars 
to be exhibited. Then turn the ci- 
gar box cover back, flat on the 
pasteboard mat setting. An end- 
less variety of other decoration will 
suggest itself, and may be used; 
but care should be taken to not 
crowd matter on too thickly. 


No. 4. 





THE BASE BALL 
SEASON 
AND OUR CIGARS 


THE REASON— 


| 
| 

| 

| 

| 

| 

| GOING FAST. 
| 

| 

| 

| SEASON, PRICE 
| 

| 





AND QUALITY. 


| | 
| | 


Oo oO 





Any sort of base ball parapher- 
nalia may be used to set No. 4 off 
to better advantage ; but at the same 
time the legend on a plain card, if 
nothing better is procurable, will be 
of timely bentfit as the season 
draws towards the close. 


THE SMOKER’S MAGAZINE 





No. 5. 





ELECTED FOR LIFE. 
WHO? 
YOU ARE! SURE 


To be our Customer 
if you once make a 
| trial of our Cigars. 


| 


O Oo 











Until election time is over, No. 
5 will, likely, prove serviceable in 
attracting notice. In bold lettering 
on a plain background it will be 
inexpensive. We know where 
notice has been attracted much 
more effectually to a timely subject 
by a sign severely plain, than re- 
sulted where over-elaborate orna- 
mentation had been resorted to. 


No. 6. 





GOOD AT ANY TIME, 
FREE— 
can obtain it— 


If you 


A SEAT 
AT THE OPERA. 


A Constant Supply of 
OUR CHOICE CIGARS 
crowns it. Step inside and 


we will tell you more about 
it. 
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To use No. 6, a few imitation or 
genuine theatre tickets may be 
pinned to the card on which the 
matter is printed or marked. 


No. 7. 





MISSOURI! 


’Tis not you, but the cob, 
we mean. 


YOU MAY NOT BELIEVE IT; 
WILL YOU 

| COMPROMISE 

AND LET US 





SHOW YOU 


That we tell the plain truth, 
and sell 





THE BEST CIGARS 
IN THE CITY 


at prices that are 





ALL RIGHT, ALL RIGHT. 





| 


oO oO 





For No. 7 a common corn cob, a 
cob pipe or a few such pipes will be 
the appropriate piece de resistance. 
Every reader of United States his- 
tory has read of the “Missouri 
Compromise”; every tobacconist 
knows that the home of the cob pipe 
is in Missouri; and who has not 
heard the expression, “I am from 
Missouri, I am, and you have got 
to show me?” Its simplicity, 
and appropriateness should make 
this sign a trade winner. 


No. 8. 





WHO IS YOUR 
HATTER? 


That does not matter so 
much as the kind of cigars 
you put under the hat. 


WE HAVE CORRECT 
STYLES— 


CIGARS, WE MEAN— 


PRICES AND QUALITY 
ARE RIGHT, TOO. 








oO oO 





With No. 8, anything in the way 
of an oddity in a hat—the more 
antique the better—will serve the 
purpose of enhancing public atten- 
tion. It makes no matter what 
material it is of, and, no doubt, a 
partially wrecked straw hat far out 
of season would be best. Only one 
hat should be used. Enough cigars, 
etc., should be exhibited to show, at 
a glance, that the advertisement is 
for cigars; but for the best effect, 
crowding of the space should be 
avoided. 


Carlos Behrens of Behrens & Co., 
Havana, who left for a_ tour of 
Europe in the early Spring, passed 
through New York, on his return, 
a few days ago. 


Pipe dealers in quest of an article 
sure to satisfy customers, and bring 
new trade from friends of such, 
can find what they seek in Saur- 
man’s “New Era Pipe.” 











WORLD'S FAIR SCANDAL. 


That rumor will always indulge 
in unsubstantial innuendo, and in 
gossip more or less circumstantial, 
in connection with enterprises on a 
scale so gigantic as World’s Fair is 
to be expected. It was so at Phil- 
adelphia, was worse at Chicago, and 
neither Omaha nor Buffalo escap- 
ed. 


It was hardly to be expected that 
St. Louis would emerge unspotted, 
and expectation has not been disap- 
pointed. But nobody was prepared 
for so open an exhibition of the 
confidence game as that exhibited 
by the circular of the Winget Man- 
ufacturing Co., York, Pa., who, in 
their circular written from the 
Agricultural Building, on the 
World’s Fair grounds, hold them- 
selves out as “Representing Penn- 
sylvania Cigar Manufacturers’ Ex- 


hibit.” 


This concern intimates, as plain- 
ly as innuendo can convey the 
meaning, that medals can be pro- 
cured for a consideration other than 
merit, and that they are ready to 
undertake lobbying, at the rate of 
$100 per medal, no medal no pay. 
There is no evidence that any 
World’s Fair Judge has been ap- 
proached or is open to influence— 
the very paltriness of the figure 
set for the prize is presumptive evi- 
dence that no corruption has been 
or can be practised with them. 


3ut, considering the unenviable 
notoriety which her municipal and 
legislative boodlers have drawn 
upon St. Louis, for three years past, 
the World’s Fair management has 
been very slow in vindicating all 
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concerned, or in taking prompt 
measures to repudiate and turn off 
the grounds those who with such 
unblushing effrontery would drag 
their official and personal integrity 
in the mire. 


At the office of John W. Merriam 
& Co., 135-139 Maiden Lane, New 
York, more or less nervous perusal 
of the Weather Bureau reports 
was in vogue last week. -The head 
of the house was expected to re- 
turn from his vacation, on 22d, but 
failed to do so or report until sev- 
eral days later. His last communi- 
cation to civ tization was from 
Ouebec, and was written, mostly in 
French, on the eve of leaving for 
the Green Mountains, in New 
Hampshire. Recollections of the 
summer blizzard, in which a noted 
scientist lost his life, a year or two 
ago, in that section, troubled some 
of the tourist’s friends; but most 
of them maintained that no frapped 
atmospheric condition could happen 
that John W. would not thaw his 
way out of. Said one “His heart 
is warm, his face all sunshine and 
he never was known to have ‘cold 
feet’; if you ever get out ona 
glacier or in a blizzard with him 
you'll need a canoe to come back 
with.” 


Orient Cigar Co., New York 
City, is the incorporated name of ! 
the former Orient Cigar Store, with 
headquarters at the south-west cor- 
ner of Wall and Pearl Streets; the 
capital stock is given at $5,000. 
Jacques Wolf, Herman Elfers and 
Francis M. Marks are the incor- 
porators. Mr. Wolf is known as 


a successful cigar salesman repre- 
senting clear Havana and Seed and 
Havana factories for many years 
past. 
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Manufacturers of Havana ci- 
gars in the United States have, at 
least, got more than half of the loaf 
asked for, in the coming modifica- 
tion of the import stamp to be put 
on boxes of cigars of foreign pro- 
duction. In the reduction of the 
stamp to one-half its former length, 
and attaching it to the bottom of 
the box, a greater concession is 
made than there was any reason at 
first, or at all, to suppose would be 
given by the Treasury Department. 
It is now up to the Cuban Govern- 
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ment and manufacturers of Havana 
to devise a distinguishing mark, for 
their production, that will appear 
prominently on the upper part of 
the box, in lieu of the former Uni- 
ted States stamp. There is no doubt 
but something of this kind will be 
attempted. The next question is 
can legislation in this country or 
a Treasury regulation prevent its 
being made effective. If the Cuban 
protective move is made no doubt 
but counter action here will be in- 
voked by American manufacturers. 





OUR INAUGURAL. 
To the Trade: 


We take pleasure in announcing 
that THe SMoOKER’s MAGAZINE, 
founded six years ago, has been 
bought and will, hereafter, be con- 
ducted and published by us. For 
the present, monthly publication 
will be continued; but changes, 
with a view to still further increase 
and strengthen the paper’s popu- 
larity and usefulness, as a tobaccco 
trade journal, will be made at once. 


As an inaugural, reading matter 
pertinent to the trade only will be 
admitted to the news and editorial 
columns hereafter; and, with the 
September number, all incompat- 
iable advertising will be eliminated. 
Also, with the September number, 
the size of the page will be en- 
larged, but not to dimensions that 
would make the bound nuimber in- 
convenient to carry in the pocket, 
and statistical features, not second 
in value to those of any contem- 
porary publication, will be intro- 
duced. 


In the editorial and news depart- 
ments the aim will be, in language 
as brief, plain and comprehensible 





















as possible, to make each issue 
newsy, readable and _ instructive. 
Mere yellow sensation will be 
avoided; and, on the other hand, 
poverty of expression, of the rail- 
road time table order will be 
guarded against. Facts bearing on 
trade subjects, especially informa- 
tion of a helpful, practical kind, 
easily utilized by the ordinary 
dealer, will always be welcome, and 
will receive due consideration. 


We would fain speak modestly of 
ourselves ; but, at the same time, we 
feel that the trade, a continuance 
and extension of whose support we 
seek, should realize that it is not 
mere novices who aspire to their 
confidence. Both our executive 
officers received their journalistic 
and business training under that 
past-master and founder of modern 
tobacco trade journalism, the late 
Mr. Thomas H. Delano; and, with 
no intention of blindly following in 
their lamented preceptor’s foot- 
steps, they purpose to be guided by 
the high conceptions he followed, 
and to maintain the honorable 


traditions associated with his 
memory. 
Both these officers had Mr. 


Delano’s confidence, in the highest 
degree. Our junior executive had 
charge of the accounting depart- 
ment, under Mr. Delano, for a 
number of years; and our senior 
served eleven years, under his late 
chief, in almost every department 
of the work. For four years, 
preceding Mr. Delano’s death, this 
last named officer had sole charge 
of the statistical department, the 
one which, above all others, Mr. 
Delano took greatest pride in and 
conducted, for many years, himself. 
Before permanently turning to 
journalistic work the same officer 
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held responsible positions, for a 
dozen years or more, with leading 
tobacco manufacturers, during 
which time he covered much terri- 
tory, East and West, formed many 
acquaintances and accumulated 
much valuable experience. Many 
older members of the trade will 
readily recall his active connection 
with it. THe Topacconist Pus. 
Co. 





In many departments of business 
the principle of commutation pre- 
vails, with fairly satisfactory results 
to both buyer and seller. In pas- 
senger transportation, and in the 
restaurant business, the principle 
has had its widest, fullest and 
longest exemplification. It is more 
than one generation since it became 
an established custom in these two 
branches of industry. 

We do not recall any instance in 
which we know of its prevailing or 
having prevailed in the retail cigar 
and tobacco trade; and we can con- 
ceive of substantial benefits to be 
derived from its adoption. If any 
of our readers have had any ex- 
perience with the plan we would 
like to hear from them; and we 
would also like an expression of 
opinion from others. 





Travelling salesmen are cordially 
invited, when in the vicinity and 
they find it convenient to drop into 
the office of THE SMOKERS MaGa- 
zINE. The latch-string hangs out 
for all, but especially for the old 
timers. If a call is inconvenient 
or impossible, drop a line when 
you have anything interesting to 
unfold. 





The Chicago Anti-Cigarette 
League has started in to get busy. 
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PETTY TRADE ANNOYANCES. 


To every retail tobacconist the 
aggregate of petty loss from small 
debts is an annoying item each 
year; at least it is to those whose 
local patronage is of moderate 
volume or greater; and we do not 
include in these petty losses those 
sustained through failure to pay up 
by customers who run current ac- 
counts. The losses in question are 
not incurred through credit ex- 
tended to the dead beat, the spend- 
thrift and those overtaken by un- 
foreseen misfortune. 


Where is the tobacconist who 
does not constantly encounter the 
cash customer “just temporarily 
short?” It may be “merely until 
passing again” (up the street or 
down) ; purse or change was “for- 
gotten,” “in other clothes,” “at the 
office,” or “lost”; or, Adam like, he 
“gave it to the wife, to carry, and 
she lost it.” Perhaps the time to 
pay is put at “pay day,” which is 
never more than two or three days 
away; or he may be “loaded down 
with money, but the smallest, be- 
sides a dime, is a big bill, and the 
dime must be kept for car fare both 
ways.” 


Refuse to accommodate such a 
customer? Not much—even if it 
is known that he is the victim of 
chronic loss of memory, unless the 
disease becomes too pronounced. 
He is of too much consequence to 
himself and to the dealer to turn 
him down. That would be to lose 
his patronage ; to remind him of the 
debt, ever so delicately, next time 
he shows up, would be impolite in 
his opinion; to do so a week later 
would lead to repudiation; and to 
repeat the dun, after that, would be 
as grievous an offense as to have 
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refused the accommodation at the 
start. 


One needs to know how to walk 
upon eggs, to collect a trivial debt 
from such people, and the safest way 
is to put it down to loss, advertis- 
ing or entertainment, at the start. 
Of course, if repeated on the victim 
too often, a break will come. But 
if the break is precipitated too early 
it may lead to the loss of more trade 
than that of the annoying customer. 
Such people, unfortunately, fre- 
quently have a following of good 
paying friends whom they can in- 
fluence to leave when they do. 


Suggestions as to some practical 
method or methods of handling 
these patrons, if any such discovery 
has been made, will be welcomed 
and published by us, and, no doubt, 
such information will be appre- 
ciated by the trade at large. 


The well known cigar jobbing 
house of Duncan & Moorhead, 
Philadelphia, was incorporated, this 
month, under a New Jersey charter, 
with a capital of $250,000. Jacob 
M. Duncan, H. Stewart Moorhead 
and Henry Ashburner were the in- 
corporators. Mr. Duncan has a 
long and honorable record in both 
the tobacco and cigar fields, having 
been associated with the old Phila- 
delphia firm of M. E. McDowell & 
Co., which was afterwards merged 
with Blackwell’s Durham Tobacco 
Co., for forty years or thereabouts. 
Mr. Moorhead was manager of M. 
E. McDowell & Co.’s Cigar depart- 
ment for many years; he and Mr. 
Duncan formed the firm of Dun- 
can & Moorhead when the Ameri- 
can Tobacco Co. obtained control of 
Blackwell’s Durham Tobacco Co. 

















NEIGHBORLINESS. 

For two countries so adjacently 
situated to one another, as England 
and France are, the smaller trades- 
men, inhabiting each, have had but 
little personal intercourse one with 
the other. Difference of language 
will account in great measure for 
this—much more than any mutual 
aversion to cross the channel, or any 
lingering residuum of former na- 
tional jealousy. 


The United Kingdom Tobacco 
Dealers’ Alliance recently cele- 
brated the annual outing of that 
body, by an excursion from Charing 
Cross Station, London, via Folke- 
stone, to Boulogne, and their re- 
ception by their Gallican fraters 
was of such a cordial character that 
the occasion will probably be but 
the inauguration of similar and 
reciprocal international excursions 
in this and other lines of trade. 


Our English contemporary, The 
Tobacco Weekly Journal, in re- 
viewing the event and advocating 
an Annual International Excursion 
for the British organization, with 
a return call by their French 
brethren, reiterates, for the benefit 
of its readers, an epigram of Cob- 
den (“To trade; not quarrel’’), ap- 
plied in a general sense by him 
when he was speaking of English 
international interests many years 
ago. 


The motto would not be a bad 
one for home application, either in 
Britain, America or elsewhere. Too 
many trades and trades-unions ap- 
pear to have no other object for 
existence than to quarrel—if not 
with a common enemy, real or fan- 
cied—then with their neighbors, or 
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among themselves. In _ Biblical 
phraseology their chief, regardless 
of their ostensible, aim is to “bite 
and devour one another.” 


Here, north of us, no such bar- 
rier of speech exists, as that exist- 
ing between the English and the 
French; and, all the way from 
Halifax, N. B., to Victoria, B. C., 
there is boundless opportunity for 
reciprocal inter-national and inter- 
state-provincial trade excursions. 
Halifax, St. John, Quebec, Mon- 
treal, Toronto, Hamilton, London, 
Winnipeg, Vancouver and Victoria, 
in the Dominion of Canada, are all 
progressive cities, and each con- 
tains representative houses in the 
trade, with whom an interchange of 
ideas would not fail to be mutually 
profitable. 


South of us, where our neigh- 
bors are of different speech, mutual 
visiting would not be altogether 
profitless. Not a few of our lead- 
ing dealers, from all over our own 
country, have visited Havana, and, 
so far as the factories are con- 
cerned, have a clear idea of how 
business goes on there; but how 
many are thoroughly acquainted 
with the retail trade of Havana? 


How many know anything about 
the conditions of retail trade in the 
larger Mexican cities, or of Porto 
Rico? Is there nothing good there 
for us to learn, nor nothing for 
them to learn of us? Let our 
strong Associations, like New 
York, Boston and Chicago, take the 
matter up for consideration, or let 
the National organization take it 
in hand. 





Henry Bendheim, of the Metro- 
politan Tobacco Co., is still abroad. 
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COMING AND GOING. 


E. Washington, Portland, Ore., 
has opened a new cigar store. 


Fred. N. Ruhl, Davenport, Ia., 
has sold out to the Hilabeck Co. 


J. A. Starling, cigar dealer, Fort 
Worth, Tex., has sold his business. 


Adam May, St. Helena, Cal., is 
a new beginner in the cigar bus- 
iness. 


Carmack & Huss, Alamogorda, 
N. M., succeed Carmack & Mark- 
ley. 


F. A. Ward, Petaluma, Cal., has 
bought the cigar business of B. F. 
Phillips. 


E. P. Leonard, Tacoma, Wash., 
has sold his cigar business to Ed. 
Maloney. 


E. M. Cox, cigars and billiards, 
Denver, Col., has sold out to S. 
B. Sauve. 


August Brockman, Lake View, 
Ore., is fitting up a new cigar fac- 
tory there. 


H. G. Kurbitz, South Bend, 
Wash., has opened a new cigar fac- 
tory there. 


T. Williams, Madera, Cal., has 
embarked in the cigar business at 
that place. 


Ray & Otis, Maryville, Mo., have 
sold their cigar business to For- 
dyce & Saylor. 


The Central Cigar Mfg. Co., 
New York City, with $75,000 cap- 
ital stock, has been incorporated 


under a New York charter. The 





incorporators are H. A. G. Wulfers 
and Peter Quinn, New York, and 
Hugh Meehan, Jersey City, N. J. 


G. A. Vandersluis, Des Moines, 
Ia., has been oought out by the 
Drepel Bowlers Association. 


Sparks & Freeze, cigar manu- 
facturers, Little Rock, Ark., are 
succeeded by R. A. Sparks. 


The death of Solomon Gold- 
smith, cigar manufacturer, Spo- 
kane, Wash., is reported. 


W. M. Haines, Point Richmond, 
Cal., has entered the cigar business, 
with a new store, there. 


A. McKenzie, Seattle, Wash., 
succeeds to the cigar business for- 
merly conducted by L. A. Water- 
man. 


The Greenville Cigar Co., (W. 
Harkness, manager) have sustain- 
ed a considerable loss by a fire in 
their factory. 


Beitman Bros., Ogden, Utah, 
contemplate confining their efforts 
to the wholesale department of 
their cigar business, exclusively. 


The Pecos Valley Liquor & Ci- 
gar Co., Roswell, N. M., has in- 
corporated, with $10,000 capital, to 
carry on a wholesale and retail bus- 
iness. 


W. H. Spaulding has sold his 
interest in the firm of W. H. 
Spaulding & Co., cigar and tobacco 
dealers, Ellensburg, Wash., to B. 
T. Larsen. 


THE SMOKER’s MaGaziNE is only 


‘ $1 a year, with 1,000 Labels Free. 

















NOT ALTOGETHER HAPPY. 


The suit of M. Nussbaum against 
the United Cigar and Tobacco 
Dealers’ Co. and its president, 
Jacob Horwitz, individually, to re- 
cover $50 paid for ‘ten shares ot the 
company’s stock, is only cumulative 
proof that a medley of ambition, 
energy, jealousy and spite does not 
invariably produce success. Mv. 
tiorwitz and his followers seceded 
from the Retail Cigar and Tobacco 
Dealers’ Association of New York, 
last winter, formed the organization 
of which he is now president, and 
no opportunity was lost by the 
seceders to denounce the officers of 
the parent body. 


It is alleged in the suit by Mr. 
Nussbaum, one of the first stock- 
holders of the Horwitz organiza- 
tion, that he bought his stock on the 
representation that the president 
had a factory, all read~ and 
equipped, to turn out brands of 
goods for stockholders to sell, when 
in fact nothing of the kind was in 
existence and has not materialized 
yet. There are other allegations of 
misrepresentation, but this is the 
chief one. 


It is admitted that the suit has 
been brought; and it also appears 
that Theodore Schneider, a direc- 
tor, has resigned since then. Mr. 
Horwitz’ statement is, that family 
si-'ness and a fire in his store have 
hindered the progress of the com- 
pany’s business, but matters are 
now in shape for an active cam- 
paign. Fire and sickness certainly 
entitle a man to sympathy, though 
their occurrence does not affect the 
question of whether the factory was 
or was not in the condition in which 
Mr. Nussbaum says it was repre- 





THE SMOKER’S MAGAZINE 19 


sented to him to be when he bought 
his stock. 

It is also said by president Hor- 
witz that Mr. Nussbaum has been 
a kicker from the start and has re- 
fused an offer of fifty cents on the 
doilar for his stock. It may be de- 
sirable to get rid of a kicker, but 
nresident Horwitz has not always 
thought so; and if Mr. Nussbaum is 
ertitled to recover all his money, 
th» question arises where does the 
generosity or square deal appear in 
offering him half? How would 
president T. J. Donigan, Robert E. 
Lane and Sidney J. Freeman, of the 
parent body, suit the disputants as 
arbitrators ? 





A scrupulously truthful clear Ha- 
vana cigar manufacturer, who al- 
ways krows what he wants his in- 
terviewer to say, was asked a few 
days since, “How is _ business?” 
“Fine,” he answered, “fine; we are 
working nights for two weeks 
past.” After the newsgatherer left, 
the smokesmith explained that his 
family were at a Summer resort 
some fifty miles away ; that he went 
out every night and joined them, 
in a late, but most enjoyable din- 
ner, and it was necessary to have 
lamplight. “What do you call that 
sort of business, if it isn’t fine ; and 
doesn’t it require us to work over- 
time at it too?” he propounded. Of 
course it had to be admitted that 
his statement was true, though not 
the exact truth sought for or meant 
to be conveyed. 





Oscar Reinach, of Fernandez 
Hermanos y Ca., Tampa, Fla., put 
in several days in New York dur- 
ing the latter part of the month, 
and left for the West after a suc- 
cessful city campaign in the in- 
terest of “Independente.” 
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ECHOES FROM BRITAIN. 


The Ogden Bonus Association, 
organized to prosecute claims of 
British tobacconists, against Og- 
den’s Limited (in liquidation), for 
profits or bonuses alleged to be due 
by reason of agreements said to 
have been entered into between the 
Ogden’s corporation and individual 
members of the association, before 
the business was absorbed by the 
Imperial Tobacco Co., of Great 
Britain, is not having altogether 
smooth sailing. 


A writ—or petition for injunc- 
tion—has been applied for, to the 
English court having jurisdiction, 
by counsel for the liquidator, claim- 
ing that the Association is illegal, 
and asking that the defendants, 
their servants or agents may be re- 
strained by injunction from enroll- 
ing any persons, firms or com- 
panies as members of the said as- 
sociation, and from using any 
moneys subscribed by any of the 
members of the said association for 
any of the purposes thereof, and 
generally from carrying out any of 
the objects of the said association, 
and for damages and costs. 


Eminent lawyers are retained on 
both sides and unlimited sinews of 
war are back of the petition for 
the writ. All that is needed is a 
plethora of contributions from the 
bonus claimants to create a con- 
dition that will give promise of as 
long drawn out a case as that of the 
mythical British case of “Jarndyce 
versus Jarndyce,” or as that of the 
Aneke Jans heirs, in this country. 
The only interest the case possesses 
for American tobacconists lies in 
the fact that president J..B. Duke, 
of the American Tobacco Co., and 
his associates, were the controlling 


interest in Ogden’s Limited at the 
time the bonus deal became effect- 
ive, and before Ogden’s was ac- 
quired by the Imperial Tobacco Co. 
of Great Britain. It has been 
stated, in an indirect way, on behalf 
of Ogden’s liquidator, that an 
amicable and equitable settlement, 
without resort to court proceedings, 
awaited all who were entitled to it. 


It is alleged by the organizers 
of the Association that the issuance 
of the writ is merely part of a pro- 
gram of bluff. But at the same time 
there is not perfect harmony or 
unity of purpose among the 
claimants. Both sides have broken 
into (or out) in print and, as usual 
in all cases before trial, each is 
confident the other has not the 
ghost of a show to win. 


SOUTH AFRICAN TRADE. 


From a superficial glance at the 
comparative statement of manu- 
factured tobacco exported from the 
United States to South, Africa, is- 
sued by the Bureau of Statistics of 
the Department of Commerce and 
Labor, for the fiscal years ending 
June 30th, 1902-3-4, it would ap- 
pear that a serious decrease has 
occurred ; and compared with an 
earlier period the decrease is all 
the more striking. But this is one 
of those cases where facts and 
figures obscure the real truth and 
lead the superficial reader or care- 
less statistician astray. 


The Boer war, and the fierce 
competition for British Colonial 
trade between American and Brit- 
ish tobacco manufacturers, prior to 
the formation of the British-Amer- 
ican Tobacco Co., stimulated South 
African purchases unduly ; the ter- 
mination of hostilities, alone, caus- 














ed a notable shrinkage. Follow- 
ing peace the British-American To- 
bacco Co. was formed by certain 
American and British manufactur- 
ers who had become tired of fight- 
ing each other, and, this company, 
seemingly British, was made, and 
since then has been, the medium 
of export trade for the amalgamat- 
ed rivals forming it. 


Local growing of leaf had been 
more or less encouraged by the de- 
funct Republican Governments, 
and the British Colonial Govern- 
ments have also encouraged it; but 
efforts in this direction have not 
ripened—nor blossomed yet—into 
an unqualified success. Following 
the example of our own Gevern- 
ment, the Colonial Governments— 
Crown and_ representative—have 
discriminated heavily in favor of 
home manufactured tobacco, even 
when the leaf is grown abroad ; and 
the almost doubling of exports of 
American leaf tobacco, in two 
years, shows to what an extent 
home manufacturing has grown. 


From exports of American man- 
ufactured tobacco amounting to 
over $1,000,000 in value, using 
figures of round numbers, less than 
five years ago, the figures have 
dropped, to $890,000, in 1902; 
$300,000, in 1903; and to $155,000, 
in 1904, with every indication that 
they will go still lower. There were 
a number of American firms in the 
export business, outside the Duke 


aggregations, when the _ British- 
American Tobacco Co. was form- 
ed; but many of these have, at 
various times, been acquired since, 
and, as each came in, its quota of 
business has, apparently, disap- 
peared from American exports. 
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Exports of leaf tobacco, also us- 
ing round figures, were 4,310,000 
pounds, in 1892; 6,210,000 pounds, 
in 1893, and 7,590,000 pounds, in 
1894. The average value approxi- 
mated 9% cents per pound, each 
year, and varied scarcely any in 
either year. In view of this state- 
ment, the decrease in exports of 
manufactured tobaccos to South 
Africa will be easily understood. 


F. Masceta, South Main St., 
Torrington, Conn., came under 
suspicion of the local police, for 
selling liquor without a license, and 
in a search of the place Chief Sears 
came upon a quantity of cigars 
without the proper Internal Rev- 
enue Stamps attached to the boxes. 
This he reported to Internal Rev- 
enue Collector Margroff and a 
Deputy United States Marshall ar- 
rested Masceta. Mosquitos may 
nestle in your “Uncle Samuel’s” 
chin whiskers ; but when a Masceta 
trifles with his cigar revenue, that 
is another matter. 


Robert Schemling, the well 
known Chicago retailer, located at 
3 South Clark Street, at the corner 
of Water Street, two of the busiest 
thoroughfares in Chicago, is re- 
moving to California, on account 
of his health, and offers his busi- 
ness for sale. Three brothers of 
the Schmeling family have been 
prominently identified with the to- 
bacco business of Chicago. Robert 
Schmeling’s business has been es- 
tablished for thirty years in its 


present locality. 


Friends of the head of the Hazlitt 
Cigar Co., of Colorado Springs, 
heard with genuine regret, early in 
the month, of his poor health and of 
the embarrassment of his Company. 
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SPECIAL ALLOWANCE CHANGES 


The Metropolitan ‘obacco Co., 
under date of August 22d, notified 
jobbers and sub-jobbers in the 
Metropolitan district, as follows: 


“Referring to the offer outlined 
in our circular letter No. C-331, 
dated July 5, 1904, to send retail 
dealers Continental Tobacco Co.'s 
check for one (1) cent per lb. cov- 
ering sales and shipments from 
your stock aggregating 50 lIbs., but 
less than 100 ibs., and to send to re- 
tail dealers check for one and one- 
half (1%) cents per Ib. on such 
sales and shipments aggregating 
100 lbs. or over, we would advise 
that this offer will be withdrawn, 
effective at the close of business 
Saturday, September 10, 1904. 


In lieu thereof, on all sales and 
shipments made from your stock 
to bona fide retail dealers after Sep- 
tember 10, 1904, aggregating 50 
lbs. and over Continental Tobacco 
Co. will, until further notice, send 
the retail dealer its check for one 
(1) cent per Ib. covering shipment. 


Relating to drop shipments: We 
would further advise that effective 
at the close of business September 
10, 1904, we withdraw the offer 
outlined in our circular of July 5, 
1904, to send retail dealers Con- 
tinental Tobacco Co.’s check for one 
and one-half (114) cents per Ib. on 
drop shipments Continental Tobac- 
co Co. makes for your account, and 
in lieu thereof, on all drop ship- 
ments (which must be for not less 
tlan 100 Ibs.) made for your ac- 
count after that date, Continental 
Tobacco Co. will, until further 
notice, send the retail dealer its 
check for one (1) cent per Ib. cov- 
ering such drop shipment. The con- 
ditions applving to sales from your 


stock and drop shipments from fac- 
tory as outlined in our circular let- 
ter of July 5, 1904, will also apply 
under the above offer. 


The Metropolitan Tobacco Co. 
further advises, under same date, 
that Circulars A. T. 299 and 325, 
dated, respectively, March Ist and 
Alay 24th, 1904, and relating, in their 
order, to “Five Brothers Pipe 
Smoxing” in connection with “Saw 
Log’’ stogies, and with ‘““Whip-Poor- 
\v ul’ cigars, have been cancelled 
and withdrawn. But the offer of 
May 24th, 1904, a special concession 
of two cents per pound on “Five 
Brothers Pipe Smoking” when cov- 
ered by “Five Cent Ante” long cut 
tobacco, 2% oz., in the ratio of five 
pounds of “Five Brothers Pipe 
Smoking” to one pound of “Five 
Cent Ante” long cut, still continues 
in effect. 


“Five Brothers Pipe Smoking” 
and “Five Cent Ante” long cut, 214 
oz., both continue subject to our 
offer of a payment of one cent per 
pound to your retail customers on 
shipments of 100 lbs., or more, at 
one time, from your stock. 


Advertisements of prizes, in the 
guessing contest inaugurated last 
Spring by the Floradora Tag Co., 
to be given to those making the 
nearest estimate of the number of 
votes which would be received by 
the winning candidate in the com- 
ing Presidential Election, have 
been withdrawn. This is in con- 
sequence of a decision, ‘n the affirm- 
ative, by the Court of Appeals of 
the State of New York, in a suit 
brought by the New York Leaf To- 
bacco Board of Trade, against Is- 
mar S. Ellison, in which the 
plaintiff alleged that a former ad- 











vertisement of the Floradora Tag 
Co., similar in character to the Elec- 
tion guessing contest, was a lottery. 
The decision of the Court was 
unanimous, and, immediately after 
it was rendered, all advertisements 
of the Election guessing contest 
were promptly withdrawn’ by the 
Floradora Tag Co. 





From Los Angeles, a correspond- 
ent writes to THE SMOKER’s MaGa- 
ZINE that through a want ad. for 
cigar salesmen, in whom experience 
is represented to be unnecessary, 
freely inserted in the Sunday papers 
of that city by an Eastern 
concern, giving no other address 
than a postal station, a great num- 
ber of “innocents” have parted with 
good cash for an agents’ “sample 
outfit” that would be dear at half to 
one-third the price put up for it by 
the dupes who bite. The trade has 
long ago learned that reputable 
manufacturers and jobbers do not 
hide their identity by withholding 
their full street address nor promise 
big salaries to inexperienced sales- 
men; only “suckers” are caught or 
sought by such advertisements. If 
the statement were flatly made that 
inexperience was absolutely re- 
quisite in applicants, one might ad- 
mire the ingenious truthfulness of 
the bait. In this day and age there 
should be but small sympathy with 
the victims. 





For Fall trade, dealers, in the 
Metropolitan District, who handle 
fine imported cigars, will not be 
allowed to forget the “Flor de J. 
S. Murias” brand, handled exclu- 
sively by the Metropolitan Tobacco 
Co. A brisker campaign than ever 
will be made, and the present wide 
popularity of the brand will be still 
further extended. 


‘of directors, August 25th. 
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Neumann & Hirschhorn, Chicago, 
distributors of “Tom Moore,” “Lit- 
tle Tom” and “Henry George” ci- 
gars, made by the United Cigar 
Manufacturers, New York, have 
dissolved partnership. Clarence 
Hirschhorn & Co. will continue the 
jobbing of these brands in Chi- 
cago, Indiana and the lower pen- 
insular of Michigan. L. Neumann, 
the retiring member of the firm, 
under the firm name of L. Neu- 
mann & Co., will locate in Chicago 
and handle the same brands in the 
upper peninsula of Michigan. 





A quarterly dividend of 4 per 
cent. on the common, and of 1% 
per cent. on the preferred stock, 
of the Continental Tobacco Tobac- 
co Co., was declared by the board 
Both 
dividends are payable October 3d, 
that on the preferred, at 54 Wall 
Street, and that on the common, at 
111 Fifth Avenue, New York City. 
Transfer books will close at noon 
September 17th, and reopen Octo- 
ber 4th, ensuing. 





The illustrated booklet, “The 
Truth About Havana Cigars,” 
by Gustavo Bock, contains much in- 
formation valuable to cigar con- 
sumerers, and considerable of it 
would not be the reading of an old 
tale to dealers. It can be procured 
from the Havana Tobacco Co., 111 
Fifth Avenue, New York City. 


“Smithers says he lights one ci-~ 
gar from another now, he smokes 
so much.” 

“T don’t wonder, considering the 
kind of cigars that Smithers. 
smokes.” 

“Why ai 

“Matches must cost more.” 

—Judge. 
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ACKER, MERRALL & CONDIT CO. 





CLEAR CIGARS 


Chambers St., West Broadway and Warren 


Si 
57th St. and 6th Ave. and 135-139 West we st. 
SDL DA DL DADE DADE DA BEDS DE DA DL DA DL DA BL IA BLD A BLD DL DADE DA DL IAD 


¢ 


YOUR MONEY RETURNED 


If you do not have a Cool, Dry Smoke. 
No ‘Nicotine. No Mouthful of Bitter 
Juice, No Old Pipe Udor, if you smoke 


@ THE MAY BELLE 


Patented June 10, 1902, 


SAURMAN’S 
New Era Pipe 


It’s easy cleaned, don’t get rank; $1.00 
with solid rubber or horn stem. 
With fine amber stem, $2.50. 


With fine wed stem, h 
aun diees » heavy silver 


NEW ERA PIPE CO..,. 


Dept. 1. NORRISTOWN, PA. 

















: 
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NEW YORK 





JOS. ABRAHAMS, . 


LEAF TOBACCO 


| 202-204 peal tomes Street, ety 113 aiden Lane, 
NEW YORK. 
TELEPHONE 1883 JONN. 


| 

| enanet. 163 EIGHTH AVE. 
ET. 171TH & 187TH STS. 
| 





fe BARGAINS IN TYPEWRITERS. 


Business men can save much 
valuable time by using a Type- 
writer. You wil not be wi Sut 
one after once using. We fur- 
nish Remingtons, Smiths, Ham- 
monds anda! standardmachines 
at from $25 to $40, with full 
guarantee. New machines at 
reduced prices. Will send ma- 
chine subject totrial. Standard 
machines sensed at t 3 monthi - 
Weceoenshenge and buy for cash, Desks, Cabin 
tea, at reduced prices. Send postal for illua- 
ist of all standard machines. 


| Consolidated Typewriter Exchange, 


243 Broapway, NEw York. 
Telephone 5389 Cortlandt. 
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WENT WRONG. 


“Doubly torn up” is the aptest 
phrase to describe the situation at 
the office s of Y. Pendas & Alvarez, 
209 Pearl Street, as we go to press. 
It is a case of the carpenters and 
“Old Nick” on hand _ together. 
Sawing and hammering by the 
former, in the construction of the 
new Offices, almost overwhelms the 
hearing and obstructs business ; and 
the discovery of a serious lapse of 
fidelity, on the part of a trusted em- 
ploye, makes confusion worse con- 
founded. 


Louis Bense, the firm’s former 
book-keeper, was arrested, August 
26th, and was held in the Yorkville 
Police Court, August 27th, in 
$7,500 bail for further examination, 
September 1, on a charge of 
forgery, preferred by John M. 
Alvarez, of the firm, and _ the 
amount specified in the complaint is 
$6,500. In default of bail the 
accused was taken to the Tombs. 


The landlady of the house in 
West 48th Street where the prisoner 
had roomed called on him in the 
police court, Saturday morning, 
and, when she left, the police shad- 
owed her to a house in West 21st 
Street, from which she soon came 
carrying a valise. The police took 
charge of the valise which was 
found to contain $12,300 in cash. 


The woman, Inspector McClusky 
says, told the officers that when she 
went to the Twenty-first street 
house to get the valise she found 
that Bense had hired a room there 
and had given the name of Leon 
Barrie. She said that he only slept 
in his room at her house a part of 
the time. To newspaper reporters 





the lawyer for the accused said that: 
the charges against his client are 
all a mistake, and that the whole 
trouble arose from an error in 


book-keeping. 


THE PHOENIX? 

The assets of the Universal To- 
bacco Co. (in liquidation), consist- 
ing of numerous brands of Turkish 
and Virginia cigarettes, little cigars, 
and smoking tobaccos, with formu- 
las of manufacturing the same, to- 
gether with the furniture and ma- 
chinery in the factory at 234 East 
43d Street, New York City, were 
sold, in various lots, at auction, at 
the address stated, Friday, August 
26th, by order of the Court of 
Chancery of the State of New Jer- 
sey. 


The only bidder was.Wm. H. 
Butler the president of the com- 
pany. About $100,000 wa realized, 
the largest items being $60,000 for 
the company’s principal brand of 
cigarettes and advertising material 
belonging thereto; and $15,000, for 
383 shares of the United Machine 
Co., a subsidiary organization. 


Other assets of the company 
were sold at Lynchburg, Va., Mon- 
day, August 29th and these were 
also bought by the purchaser of the 
New York assets. Mr. Butler has 
not yet announced his future 
course further than to say the bus- 
iness will be pushed more aggres- 
sively than ever. Evidently Mr. 
Butler is not going to imitate Alex- 
ander who sat down and wept, it 
is told, because no more worlds re- 
mained to be gobbled up. 


Self praise is a waste of breath 
—praise your wares and if they are 
good wares all men will rise and 
praise you soon enough. 
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WILL A TAX DO IT. 


The idea that a heavy tax or 
license upon all dealers in cigars 
and tobacco would be a panacea for 
the evil of ruinous competition, be- 
cause of the small fry it would 
drive out of the business, is not a 
new one. Twenty-five years ago, 
at least, it was a subject of much 
discussion ; and the only difference 
between the arguments for it, then 
and now, is that trade organizations 
of retailers were not in existence 
then, as they are to-day, and the 
voice of individuals did not possess 
equal carrying force with organiza- 
tion deliverances. 


Superficially the arguments ad- 
vanced for a dealer’s tax are plaus- 
ible. Both price cutting and the 
ever-doing of trade are self-evident 
evils, for which there is neither de- 
nial, apology nor defense. But 
several questions bob up here; and 
they must be answered. 


The first question that arises is, 
“Why drive the non-descript and 
small fry dealers out; are they the 
real cutters and disturbers of 
prices?” It is admitted that a high 
tax would eliminate most of them, 
and, to that extent, it would remove 
the over-doing of trade. But would 
it remove the real competition—sa- 
loons, restaurants, grocers, drug 
and department stores? Many level 
headed dealers believe that the price 
war would be intensified. 


The ordinary grocer is not often 
strong competition; the barber 
should be beneath notice; and such 
people as do not mind taking their 
smoking and chewing material with 
a kerosene, red herring, bay rum or 
witch hazel flavor to it are not 
worth rescuing from their own 
vitiated tastes. 





The saloon keeper is not much 
given to cutting, but we all know 
the quality of his docility when it 
comes to “smoking” him out. Some 
of the larger saloons and restau- 
rants do cut on some imported, 
and on some high grade clear Ha- 
vana American made cigars, but, 
as a class, “Boniface” is out for 
all there is in it until an attempt 
it made to play “rough house” with 
him. Then he is dangerous! 


The druggist, like the porcupine, 
is capable of doing much mischief, 
and his victims have small chance 
to get back at him in his own nest. 
He is the meanest of all irregular 
competition, for he howls the loud- 
est when his own orchard is invad- 
ed; and we have no sympathy to 
waste on him when his Nemesis— 
the department store—catches and 
keel hauls him. The latter’s tactics 
and hopeless invulnerability in re- 
latiatory warfare need not be dwelt 
upon. Both guerillas are best when 
let alone. 


Finally, it must be borne in mind 
that the “driving out” process, es- 
pecially when the wedge is driven 
or the screw turned by government 
agency, for individual benefit, mere- 
ly, is not a popular American pro- 
cedure. Politicians are not all hon- 
est, but they are not all fools and 
they seldom let “number one” com- 
mit hari Kari. 


Where “the public good” de- 
mands it, or a colorable pretense 
can be advanced that it does, legal 
enforcement of restrictive trade 
measures may be secured, for a 
time at least. But we greatly fear 
that if the cigar and tobacco trade 
should ask for this sort of legisla- 
tion they would be met by too many 
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appeals from themselves for salva- 
tion from a fate to which they 
would consign others. We fear, 
that no person now alive will wit- 
ness the extermination of competi- 
tion in his day. 


If somebody wants a long, pa- 
tient, attentive hearing on the ad- 
vantages, beauties and economies of 
hearkening to low-priced office fix- 
ture and cabinet makers, let him 
drop in on Senor Francisco Garcia, 
22 Warren Street. He will come 
away with a profounder assortment 
of practical information than he 
started in to impart. The Senor 
is firm in the faith, derived in the 
school of experience, that the best 
is none too good and is always the 
cheapest in the end. “No differ- 
ence whether its office fixtures or 
cigars,” he says. 





Dominguez Bros., 2100 Fair- 
mount Avenue, Philadelphia, who 
have hitherto been regarded as 
growing and successful cigar man- 
ufacturers of the Quaker City, are 
said to be in financial difficulties. 
The liabilities are estimated to be 
about $40,000, mainly in few hands, 
but no figures of assets have been 
given out. 


They come, perpetually, to the 
wide-awake, down-to-date dealers, 
big and little alike, making little 
ones grow big, and big ones grow 
bigger still, but they never stay— 
Parmenter’s wax-lined pockets for 
cigars, made only by the Racine 
Paper Goods Co., Racine, Wis. 


There was a great swell in Japan 
Whose name on a Tuesday began— 
It lasted through Sunday 
Till twilight on Monday, 
And sounded like stones in a can. 
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OUTPUT IN JULY. 

The production of cigars in July, 
1904, approximately stated in 
round numbers, was 551,100,000, a 
decrease of 54,120,000; and in the 
first six months of the current 
calendar year, to June 30th, produc- 
tion was 3,133,500,000, a decrease 
of 200,000,000, compared with cor- 
responding periods of the year pre- 
vious, 


Cigarettes manufactured in July, 
1904, compared with July, 1903, 
show a decrease of 89,500,000, in a 
total production of 329,000,000; 
and in the half of the calendar year, 
expired June 30th, compared with 
the corresponding period in 1903, 
their production was 1,565,000,000, 
showing 36,000,000 increase. 


Little cigars produced in July, 
1904, reached a total of 54,230,000, 
an increase of 10,650,000 over July, 
1903; and their production in the 
first half of the current calendar 
year, waS 397,000,000, an increase 
of 94,000,000, compared with the 
corresponding period of last year. 


The quantity of manufactured to- 
bacco produced in July, 1904, was 
23,630,000 pounds, a decrease of 
2,138,000 pounds; and in the six 
months of the current calendar 
year, to June 30th, the output was 
162,961,000 pounds, an _ increase, 
compared with 1903, of 4,660,000 
pounds. 


Snuff production in July, 1904, 
was 1,562,000 pounds, an increase 
of 123,000 pounds, compared with 
July, 1903; and the production for 
the first half of the calendar year, to 
June 30th, was 10,262,000 pounds, 
a decrease, from the output in the 
corresponding period of last year, 
of 59,700 pounds. 
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ONLY ! 


2000 


SEND CASH 
WITH ORDER. 





A. WISEMAN, 


FINE CIGARS, 
711 Easy KS 
Hustletown, N. Y. 











EXACT S128, 1 1-O X 1 1-2 ENCHES. 


TO 
SUBSCRIBERS 


A Lick and They'll Stick, 
But You’ ll Not Get Stuck. 


GUMMED 
LABELS 


$1.= 


Advertise Your Store. 
Increase your Business. 


Anything 
you want on 
them; but 
the less you 
have,the bet 
ter they will 
show up. 

This label 
contains all 
that’s neces-' 


sary. Neatly printed on 4cs¢ gummed paper 
in assorted colors, and mailed promptly (in 

bout 10 days) in a specially made box tha 
will keep them in perfect shape. Don’t wai 
until you’re all out, order now. 


YOU WANT MORE? 
ALL RIGHT! Send us 


$2. For 50002 


Or THE BEST GUMMED LABELS MADE. 


The Smoker's Magazine 
149 Church St., New York. 


2¢. STAM?S ACCEPTED. 
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DON’T BE A DON’T 


Register 
YOUR BRANDS 


GOOD NAME 
FOR A CIGAR IS WORTH 
THOUSANDS OF 
DOLLARS. 


Protect 
Your 
Property 


The longer a brand is used the more valuable it 
becomes, and even though you have used an un- 
registered title for years, it may some day cost 


you considerable to establish your claim of 
ownership. 


Haye Your Brands Registered 
For Your Own Good. 
We have the best and most up-to-date facilities 
for Registering Brands, and guarantee Superior 
Service in every particular. 


Registration with Sealed Certificate, $1.00 
Search, Resulting in Rejection, . . .25 


Cash to accompany all applications. 


The Smoker's Magazine 


Aldrich Building, New York. 
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F. Taylor, Jr., one of New York’s 
oldest salesmen, has recently re- 
turned from Havana, where he 
made arrangements to represent 
the old and well known Havana ci- 
gar manufacturing firm of Diaz, 
Carreno & Co., proprietors of the 
“El Rey Del Mundo” and Annexed 
brands. Mr. Taylor’s territory will 
be the United States and Canada, 
and his New York office will be at 
128 Pearl Street. 


J 
Charles A. Kimball, Boston, well 


known to the trade, from his former 
connection with C. B. Perkins & 
Co., and, in the intervening years, 
since he withdrew from that firm, 
as sole importing agent of “Nestor” 
cigarettes for the United States and 
Canada, died recently at his Adi- 
rondack home, where he had been 
residing permanently for three 
years past on account of impaired 
health. 
Sd 


Lincoln & Ulmer, a new firm 
of Havana cigar manufacturers lo- 
cated at 9 Burling Slip, New York 
City, was organized early in 
August. Both members were for 
many years identified with the firm 
of P. Pohalski & Co. The senior 
member of the firm has a wide ac- 
quaintance with buyers, and the 
junior is a thoroughly competent 
manufacturer and factory mana- 
ger. 

sd 


Several contemporaries announce 
that they are “registered at the 
Post-office as second-class matter.” 
In some instances ’twere super- 
fluous to proclaim the fact, and un- 
necessary to incur further pains and 
expense to register it. Such candid 
self-renunciation would be refresh- 
ing and praiseworthy were it not 
so often followed, in the next para- 
graph or column, with the vain- 
glorious boast that the erstwhile 
abject is the only, sure, simon-pure, 
whole thing IT in the field. Con- 
sistency, fraters, remains the same 
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priceless jewel it ever was, and 
Truth needs not to strip naked to 
assert her modesty. 

a 

“Ed.” Bonte, so long buyer with 
John P. Hier&Co., Syracuse, N.Y., 
that he came to be regarded as 
part of the fixtures, and who re- 
mained, with C. A. Whelan & Co., 
after that firm succeeded John P. 
Hier & Co., has of late been con- 
nected with W. A. Davis. 

& 

There seems to be a benighted 
idea prevalent among some British- 
ers that a delivery wagon, if not an 
innovation, is at least foreign to the 
functions of a wholesale tobaccon- 
ist’s business. Such people should 
stick a pin in themselves to de- 
termine if they are alive. 

& 

W. H. Brennan’s Park Street 
store, in Syracuse, N. Y., is being 
modernized, with fixtures in store 
and window to correspond with the 
equipment of his Salina Street 
store. Mr. Brennan is one of the 
veteran cigar men of the “Salt- 
City.” 

& 

Robert Burns, poet, was in one 
respect a good prototype of the 
“Robert Burns” cigar. Acquain- 
tanceship has established each as a 
prime favorite with whoever has 
enjoyed the privilege, and appre- 
ciation grows as the acquaintance- 
ship progresses. 


“La Elegancia,” Acker, Merrall 
& Condit Co.’s clear Havana leader, 
has solaced more vacation tourists 
this year, than ever before, and is 
ready to do the same for returning 
contingents until they repeat their 
outing next year. 

as 

Good trade all the time is the pre- 
vailing report of those who handle 
E. Kleiner & Co.’s “Arora” all Ha- 
vana Cigar. The “General Mont- 
gomery” and “Lord Macaulay” 
brands of the same manufacturers 
continue to grow in popularity. 
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FOR RENT. 





Together or Seperately 


TWO GONNECTING 
OFFICES 


20x11 feet each. 
Exceptionally well lighted; pleasantly 
and conveniently located. 
Apply at 
OFFICE OF 


THE SMOKER’S MAGAZINE, 


ALDRICH BUILDING, 


1449 CHURCH ST., (Elevator 
402 CHAMBERS ST., 
32 WARREN ST., 

NEW YORK. 








Philip Steinberg, a Baltimore ci- 
gar manufacturer, has ran foul of 
the Internal Revenue laws. He has 
been called upon to answer the 
charge of offering for sale cigars 
packed in boxes previously used 
and not bearing the proper Internal 
Revenue Stamps. 


“He made me smoke a cigar that 
was named after him,” remarked the 
prominent politician, “but I got even 
with him.” 

“How ?” asked his friend. 

“Made him bet on a horse that 
was named after me.” 





There was a cig. smoker of Butte 
Who bought for himself a spring 
sutte. 
As he tripped down the line 
His appearance was fine; 
All the ladies said, “Isn’t he cutte ?” 





THE SMOKER’S MAGAZINE is is- 
sued in the interests of every cigar- 
man in the land, and you should 
read it every month. $1 a year. 


} 


EDISON’S CIGARS 

When the general office of Edi- 
son’s company was first started in 
New York there was always a box 
of good cigars on the inventor’s 
desk, and these were at the service 
of all his friends. One day Mr. 
Edison complained to a friend that 
his hospitality was abused, that he 
could never keep any of his. Ha- 
vanas, and as he could never by 
any possible chance think to lock 
his desk he did not know what he 
should do in the matter. 

“Why,” said the friend, “I can 
help you out on that. I have an 
intimate friend in the business, 
and I will have him make you a 
special box of cigars filled with 
cabbage leaves and all sorts of vile 
smelling stuff that will cure your 
friends.” 

Edison thanked him and 
straightway forgot all about the 
offer. Two months or more passed 
before he again met his friend. 

“Ah!” said Edison, “you never 
brought me those queer cigars for 
my friends.” 

“Yes,” answered the man, “I 
certainly did, two weeks after I 
saw you, and I left them with your 
manager.” 

“Well,” said the great inventor, 
“that’s strange. I wonder where 
they can be?” 

“Let us inquire of your mana- 
ger,” was suggested. And they 
did. 

“Why,” said that person, “I 
packed them in your valise, Mr. 
Edison, when you went to Cali- 
fornia.” 

“Great snakes!” exclaimed Edi- 
son. “Then I must have smoked 
them myself.” And he had.— 
N. Y. Herald. 





The cloth or canvas pouch, such 
as American brands of granulated 
and plug cut smoking tobaccos are 
packed in, is not yet in common use 
among British manufacturers of 
package tobaccos. 
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During leisure hours you can easily print your own cards, en- € 

velopes, letter-heads, labels, etc., and also make much money by print- p) 
ing for your friends and neighbors and the business men in your 

vicinity. f 
An Excelsior Press costs but $5—it is no toy, being strong and 

practical, yet simple; and with common care will turn out fine work ¢ 

and last a lifetime. Typesetting and operating press is made easy p) 

by our full printed instructions, which are so plain that excellent print- ¢ 

ing may be done by any man or boy the first day the press is used. 3 

An “Excelsior” will make and save money for you. 

Fortune favors those who make the most of their time. Every $ 

business requires printing and an Excelsior Press in your office, é 
store, hotel, shop or in your home, will do it cheaply and well—it will 

save more than half the cost of your printing and enable you to do r) 

more advertising for less money and thus increase your business. f 
3uy a press for yourself or your son—you will both enjoy 

printing and at the same time earn many dollars. What other amuse- ¢ 

ment will give him fun, pocket money, and improve his spelling, ) 

punctuation and grammar, and educate him to be a successful business ¢ 

man? 

On Exhibition at St. Louis Exposition, y) 

Liberal Arts Building, Block 12. ; 

¢ 

v) 

¢ 

r) 


Send at once for our illustrated catalog giving full particulars and 
factory prices of presses, type and material. Don't delay. Write 
Today. 


ADDRESS THE MANUFACTURERS, 


The Press Company, 


(Established 1872) 
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Meriden, Connecticut, U. S. A. 
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The Smoker’s 


YOUR NAME ON 


Cigars, 1000 aus FREE 


With a Year’s Subscription to 
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JUST 
HOW 
THEY 
LOOK 


Y. D. WAKE, 


1000 PURCHASE ST., 
Priceville, Ok. 








The Only Magazine Issued Solel 
in the Interests of the Rotailer 
and His Customers, 


FINE CIGARS| Thousands of the most successful retailers 


the country over are already subscribers, 
because the magazine is instructive and val- 
uabletothem. Those who are not subscrib- 








ers we ask to examine the magazine and note 
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Se ea a weet (CIGAR STORE| 7% utenti erate 


the best gummed paper, so they 
will not sticx together, break or 
curl. They are plainer, handier, 


EVERYTHING A interesting 
GMOKER WANTS. | and prefer it to any other trade 


L. W. COON, NEW YORK. 
“My customers find it 


cleaner and more showy than a Smokeupolis, - - P.Q. | 227 my wey te rp de ne tape 








“/t is always full of valuable and 





rubber stamp and may be used in 
many places at me same eo are so ope as 

rice-marks, and on r en etc. 
We make ONE SIZE mo as shown, and only 
in assorted colors. No variation in size orcolor 
is possible. Labels forwarded by prepaid mail 
in a handsome box in about 10 days. 


Quantity and Quality at Lowest Prices. 
A Year's 4 000 Gummed Labels, $1.00 
etn 3000 “ * 2.00 
Smoker's 6 000 0 “* “* 3.00 
“i 70,000 “ * 4.00 


SEND CASH WITH ORDER. STAMPS ACCEPTED. 

The less reading a label contains the better 
it will look. Write plainly, giving full address 
and order to-day 


‘The Smoker's Magazine, 
s 149 Charch St., New York. 


er EFER TO ALL COMMERCIAL AGENOIED, AND GANKS AND EXPRESS GOD 
Panes im MEW YORK. 
SEND POSTAL POR SAMPLE LABELS—THEY'RE FREE, 


timely suggestions and I prise it 
very highly,” C. M. HARDEN, LYNN, MASS, 
“Jt should be in every retailer's hands,” BD. KOL- 
MAN, CHICAGO, ILL. 
“J highly recommend it to the retailers,” L. RO3- 
ENBAUM, NEW YORK. 
“We got stuck on it and consider it a bargain,” 





H.C. WILD & 

* L HUSTLE, | Gry, so 
ICIGARS# =| jYovr vale 
TOBACCO,| Grecsing dout 
Blissville, Me, | 0,7" tas 











PETERSON 
“The bestinvestmentIevermade,” BROS., BUF- 
LOUIS SMIES, CRIPPLE CREEK,COL. FALO, N. Y. 
“No cigar store com- 


plete without it, ANDY SMART’S 


ideas enough in 
a copy to lasta moke Shop, 
LER, NEW YORK. 17 Prosperity Ave., 





month,” D.PROW- 
And hundreds of oth- COR. PLEASANT ST. 





Sigumen, "| ~DOLLARSTOWN, U. S. 

















Please mention THE SMmoKeEr’s MaGazine to advertisers. 
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WHERE TO STOP 


ST. DENIS HOTEL, 
Broadway and Eleventh street. 
NEW YOR 


Reasonable Rates. 


fent fT, +4, 





Con 
William Taylor & Son, 


— 





CONTINENTAL HOTEL, 


THE ANDERSON. 
ANDERSON, IND. 


All outside rooms, $2.00, $2.50. 


Large sauipie rooms on ground floor 
Try The Anderson. 


Joe Hennings, Prop. 





PHILADELPHIA 


Room with board, $3 apward. 
European plan, $iupward. 


L. J, Maltby, Prop. 





THE KNUTSFUED, 
SALT LAKE CITY. 


FIREPROOF 
Most Elegant Hotel in the West 
@. 8. Holmes, Prop. 





RIGGS HOUSE, 
WASHINGTON, D. 0. 
The Hotel “Par Excellent” of the 
National Capitel. 
First class appointments. 
O. G. Staples, Prop. 





THE PARMLY, 
PAINESVILLE, OHIO. 
Rate, $2.00. Electric lights and bells; 
steam heat; sample room. 

B. H. Rogers, Mgr. 





EMPIRE HOUSE, 
AERON, O. 
A hotel noted for its excellence; liberal 
management; $2 a day. 
J. 1. Brenizer, Prop. 





THE NORVAL, 
LIMA, OHIO. 


Caters to Commercial Trade. 
Large Sample Rooms. 


American: $2.00, $2.50, $3.00. 





HOTEL EUCLID, 
Cleveland's New and Up-to-Date Hotel, 


New and modern. Heated by steam. 
Lighted by electricity Long distance 
telephone in every room. 

300 ROOMS 
150 with bath, $1.50 to $5 
150 with hot, cold water, $1 per day up 
Fred 8. Avery, Prop. 


HOTEL NORMANDIF, 


Michigan Boulevard, 12th 8t., 


CHICAGO. 
ABSOLUTELY FIREPROOF. 
W. 4H. Worth, Prop. 





THE LINCOLN, 
Ontario St., One Block North Public 
Square, CLEVELAND, OHIO. 


Conducted on liberal lines under a 
new g t. 2 tly amph- 
fied and modernized. 


Thomas F. Harrison, Mgr. 








NEW HOFYMAN HOOSE, 


Madison Square, 
NEW YOukK. 


ABSOLUTELY FIREPROOF. 
European Plan, 
J. P. Caddigan, Prop. 





THE HOLLENDEN, 
OLEVELAND, O. 
European Plan, 
Rates, $1 to $4 per day. 





HOTEL SCHENLEY, 
PITTSBURG, PA. 
European Plan—Special Indi t. 





BECKEL HOTEL, 
DAYTON. OIO. 


$2.50 TO $4.00 
ONE OF THE BEST. 
Bennett & Horton. 


Also provrietors of the Beautiful New 
Hotel at Cauton, Ohio, 


HOTEL M’KINLEY. 





KIRBY HOUSE, 
MUNCIE, IND, 


John J. Dow, Prop, 


The only first-class hotel in the city; 
passerger elevator, electric lights and 
bells; fire alarm in each room. Good 
sample rooms on ground floor for 
commercial men. 





COOLEY’S HOTEL, 
SPRINGFIFLD, MASS. 


Allnewly furnished; everythingmodern 
Henry E. Marsh, Prop. 





THE QUEENS, 
TORONTO, ONTARIO, 


Home comforts, delightful situation 
on FRONT STREET. 


McGaw & Winnett, Props. 





THE STRATFORD, 
CHICAGO, 
A strictly first class European Hotel, 
with every modern accessory. Cuisine 
and service unsurpassed. 


George B. Weaver, Prop. 





NEW KEPLER HOTEL. 
MEADVILLE, PA. 
R deled Refurnished. R a. 


tS 











FIREPROOF. 
James Riley, Prop. 





THE BUTTERFIELD, 
UTICA, N.Y. 


American Plan, $2.50 Upward, 
European Plan, $1.00 Upward. 


George W. Pearce, Mgr. 


GALT HOUSE, 
LOUISVILLE, KY. 


Parent House of the Name. Famous 
for two-thirds.of a Century, Still the 
leading hotel of Louisville, 


American and European Plans. 
A. BR. Cooper, Mgr, 





THE SPENCER, 
MARION, IND. 





COLONIAL HOTEL, 
PITTSBURG, PA. 
(Under New Management.) 


private bath. 
F. C. Smith, Prop. 





European Plan. Rates, from $1.00 
a day upward. Largest sample rooms 
in United States: Strictly commer- 
cial. Steam heat. 300 rooms, 70 with 


Catering to first-class Commercial 
Trade. Rates, $2.00. 


W. V. Turpen, 





TOD HOUSE, 
YOUNGSTOWN, OHIO. 
$2.50 TO $3.50 
Geo. A. Baker, Prop. 








Please mention THE SMOKER’s Magazine to advertisers. 
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provenerenere 


STILL ANOTHER 
IMPROVEMENT!!! 


PARMENTER’S WAX-LINED CIGAR POCKETS CAN 
NOW BE HAD IN ROLLS OF 250. 
A FINELY FINISHED BRASS RETAINER FOR 


COUNTER USE F-R-E-E WITH EACH INITIAL 
ORDER OF TEN THOUSAND POCKETS. 


Retainer Patented August 12, 1902. 


RACINE PAPER GOODS CO. 


Sole Owners and Manufacturers, 
RACINE, WISCONSIN, U.S.A. 
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STRAITON @ STORM co. 
{Manufacturers =“ NEWYORK 








Yen Tinos Company, 


OFFICE AND MAIN DEPOT: 


B4186 Grand Street, Corner -Sroetys 
~NEW. YORK. 











BRANCHES: 


313 West 125th St., New York. 334 Bokd St., Brooklyn 
319 E. Houston $t., New York. 137 Duffield $t., Brooklyn. 


9-11 Warburton Ave., Yonkers, W. Y. 197 Graham .Ave., Brooklyn. 
15 Richmond Terrace, Port Richmond, Staten. stand. 
LLP DO Cooto ee tedotneetrtnpininintnly bn todotodna todo sn toto d 














Habana 
Cigars 


y EXCLUSIVELY 
Key West, Fla. 


OFFICE 
139 Maiden Lane, New York 





Pure 
Habana 
Segars 


We guarantee them uncommonly good 
John W. Merriam & Co. 
‘* Atthe Sign ofthe Bull Dog”’ 
NEW YORK 











Smoke 








Tobacco 
and 
Cigarettes 





The Finest Quality. 











Manufactured by 


Cameron @ 
Cameron Co. 


INDEPENDENT FACTORY 


Richmond, Va; 





ESTABLISHED 1857. 


Costliest Because Best 





CLEAR HAVANA 


M. Stachelberg & Co. 


No. 7 West 18th St., 
NEW YORK. 




































STRAITON @ STORM CO. 
Manufacturers NEW YORK 
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: Metropolitan Tobacco (Company, 


OFFICE AND MAIN DEPOT. 
134-136 Grand Street, Corner Crosby, 
NEW YORK. 





SOLE IMPORTERS OF THE CELEBRATED 


J. SUAREZ MURIAS 
HAVANA CIGARS. 


ADL DAD D<B~D<D~D<D~D<DXD“D 


Er Orr Gn Or Co Oo Co © Ch © Ch OS CoO CeO CoO eo mh 
r> >> vr» > Vy DS Te > > en nT) > ED 


>) 





DSB LDAB<LDADXL DAB D<BX~I“D 





OHN WARDLOW, President. 
W. MERRIAM, Treasurer. 
AS. M. BATTERTON,  Vice-Pres. 


EXCLUSIVELY 
Key West, Fla. 


OFFICE 
139 Maiden Lane, New York 


We guarantee them uncommonly good 
John W. Merriam & Co. 
‘* At the Sign of the Bull Dog’’ | 


_ NEW YORK 











MENNEN’S 


Borated Talcum 
TOILET POWDER 
For After Shaving 


Insist that your barber use Mennen’s Toilet 
Powder after he shaves you. Itis antiseptic, and 
will PREVENT any of the many skin diseases 
often contracted. A positive relief for Prickly 
Heat, Chafing, Sunburn and all afflictions of the 
skia. Removes all odor of perspiration. Get 
Mennen’s—the original. Sold everywhere, or 
mailed for 25 cents. Sample Free. 


GERHARD MENNEN CO , Newark, N. J. 


sencn* Mennen’s Violet Talcum ‘ncitins 











ESTABLISHED 1857. 


CLEAR HAVANA 





M. Stachelberg & Co. 
Tampa, Fla. 





G. P. O., Feb., "95. 




















